Secénd
Bite

RESCUE. GROW. COOK. SHARE.

POSITION DESCRIPTION

Position Title: Fundraising Manager Status: Permanent FT
- i Abbotsford
Reports To: Chief O.f 'Ph||anthropy and Position Location:
Fundraising
Fundraising Officer i
Direct Reports: . 9 Department: Phllanthropy,
Admin Volunteers Fundraising
Marketing,

Communications,

Internal Philanthro PRC External Donors, Beneficiaries,
Stakeholders: Py, P&, Stakeholders: Vendors
Volunteering, Finance,
Operations
Award Non Award Common Law NES

Date Approved: | 16 September 2026

1. ORGANISATIONAL ENVIRONMENT

SecondBite is a leading Australian food rescue organisation dedicated to reducing
food insecurity in Australia. Through both SecondBite and FareShare brands, we
have a vision for an Australia without food insecurity.

SecondBite ‘s purpose is to partner with communities to provide healthy food and
nutritious cooked meals — caring for people and planet.

As part of the SecondBite organisation, FareShare operates Australia’s largest non-
profit kitchens in Melbourne and Brisbane, where chefs, cooks and volunteers
transform this rescued and donated food, as well as produce grown on their own
kitchen gardens, into millions of delicious, nutritious meals each year for people
experiencing need.

We are an equal opportunity employer and embrace diversity in the workplace.

Our values are Integrity, Innovation, Collaboration and Respect.
2. POSITION PURPOSE

The Fundraising Manager is responsible for creating and delivering innovative,
supporter-centric fundraising programs that inspire individuals and communities
to contribute to the vision of an Australia without food insecurity. Through
strategic use of data, digital marketing, donor stewardship and community
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engagement, the role grows sustainable fundraising income and strengthens
long-term supporter relationships across both brands

3. KEY RESPONSIBILITIES
3.1. Income Generation and Relationship Management (70%)

Reqgular Individual Giving

¢ Develop and execute a data-driven Individual Giving program that grows
supporter acquisition, donor retention, regular giving participation and
lifetime donor value across both brands.

e Engage and manage internal and external partners to deliver high-performing
fundraising campaigns, ensuring achievement of revenue, acquisition and
engagement objectives.

e Maintain the current Regular Giving base across both organisations, create
and solidify a Regular Giving product and conduct conversion .

e Experience using data and insights to inform program development.

e Experience with CRM, marketing automation and fundraising platforms, with
the ability to work collaboratively to optimise systems (e.g. Raisley) for
growth and efficiency.

Cash appeals and Giving Days

e Manage and ensure successful income generation for 4 appeals and 2 giving
days per annum

e Oversee the writing of appeals, eDM's, paid social media and social landing
page communication that will convert.

e Build and maintain donation and campaign landing pages (Fundraisin)

e Meet agreed budgeted targets both financial and acquisition

Mid Donor

e Create and own (and refine) an ongoing stewardship strategy of incremental
increase of mid donors — this includes a Supporter Survey.

e Responsible for the communication (phoning, emailing and personalised card
writing) with mid donors outside of appeal times.

Community Fundraising

e Create, own and refine an ongoing Community Fundraising strategy
including a process, tiered model and benefits matrix

e Build paid social media campaigns (Facebook/IG etc)

Other

e Report analysis of campaign performance and pivot where required.

e Manage direct reports to deliver/execute these activities

e Develop and maintain high levels data integrity
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3.2. Team Leadership (10%)

e Lead and/or interact with others consistent with SecondBite’s values and
behaviours.

e Foster an environment where people can develop trust in each other through
actions that are aligned with SecondBite's values and behaviours

e Provide coaching, guidance, and training to direct reports that supports their
ability to contribute to the organisation effectively

3.3. Financial Management (10%)

e Work collaboratively with Finance, Manager and direct reports in the
development of annual budgets

e Meet budget both income and expenditure.

e Ensure effective financial management and accountability for regular
reporting and the implementation of corrective/remedial action is taken
where appropriate

3.4.Risk and Safety (5%)

e Bring to the attention of the line manager any activity that has the potential
to damage the reputation of SecondBite or its partners, and/or lead to legal
issues

e Demonstrate commitment to safety by performing duties in accordance with
relevant legislation and SecondBite policies, procedures and practices

e |Immediately report and act on any accidents and hazards

3.5. Other Duties (5%)

e Maintain and contribute to a healthy work culture

¢ Undertake regular one on one meetings with the line manager to ensure
information/ knowledge is shared

e Undertake other duties within the employee’s skills and experience as
directed by line manager

4. POSITION COMPETENCIES
4.1. Qualifications, Skills and Experience

e Degree qualification in digital communications, Fundraising, PR or marketing,
or similar experience working in these areas for a professional organisation

e Significant demonstrable experiences using email building software (Ortto,
Braze) and other social media campaign tools such as Canva, Raisley.

e Expert at utilising Salesforce CRM for best practice donor engagement

e Minimum three years' experience working in individual giving within the not-
for-profit sector is preferred

e Demonstrable experience managing cross functional teams to achieve
fundraising targets
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4.2 Personal Attributes

e A strategic mindset with strong analytical skills

e Highly articulate with excellent written communication skills

e Able to build relationships and liaise with stakeholders and donors at all levels

e Engaging story teller to articulate the benefits of individual giving and
fundraising.

e Self-starter, able to work independently and as part of a small team

Highly organised and able to multi-task and course correct where needed.

e Strong attention to detail, learns fast and shows initiative in their work
e Highly analytical and confident data interpretation skills
e High levels of confidentiality and integrity

5. OTHER

e Some local state based, and interstate travel maybe required
e Some out of hours work may be required to fulfil the role
e SecondBite | FareShare offers a hybrid working environment
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